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The total opening makes complete sense

T e're an industry in transition. Every business

I is moving to mobile applications, remote so-

lutions and wireless connectivity, For wire-

less in access control and intrusion detection, better

range, reliability, stability, security and battery life are

all part of the value proposition. And let's not forget
the cost savings of wireless versus hardwired.

The lines are blurring in this product category as
they are across the security landscape. So what con-
stitutes access control? In the commercial protected
premises it can be any number of different types
of card, proximity and biometric readers, turnstiles,
video/analytics, sensors and other intelligence to
control entrance and egress. In residential, intrusion
sensors and the new video and ‘connected’ systems
are now parts of the access control fold as well. And
that market, thanks to Web-based and hosted solu-
tions, is Ainding new ways to entice the customer—
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with convenience they crave, coupled with security,
energy management and other controls.

“The lines have blurred,” said Sean Leonard, port-
folio marketing director for Ingersoll Rand Security
Technologics, Carmel, Ind. “We look at and define
access control as the total opening,” he said. “Com-
munication over cell phones is really starting to open
application opportunities,” Leonard added.

Souped up WiFi; Z-Wave grows

In late September the Federal Communications
Commission (FCC) announced it was ironing out
new spectrum rules that would result in a ‘souped-
up’ version of Wi-Fi offering increased network ca-
pacity, signal strength, range, speed and the ability to
penetrate walls. Signals would be able to travel sev-
eral miles with speeds ranging from 15 to 20 Mbps.

Like Wi-Fi and Wi-Max, other wireless technolo-
gies are contributing to growth. Z-Wave has become
the defacto standard in wireless communications
in the home, according to Mary Miller, director of
Marketing for the Z-Wave Alliance™, Milpitas, Calif.
“Interoperability is the core brand value of Z-Wave
products,” Miller said.

Two types of wireless access control technolo-
gies are used most often in commercial premises,



2.4 GHz and 900 MHz signaling products. A
900 MHz communication product operates on
10 channels, from 902 to 928 MHz. With 2.4
GHz/802.11 Wi-Fi, communication goes from the
lock to a Wi-Fi antenna and onto a network.

“Wi-Fi and Wi-Max are emerging strong but
there may be some challenges with those in tradi-
tional commercial deployments concerning signal
strength,” Leonard said. “It's tougher for Wi-Fi to
penetrate with its lower frequency, whereas 900
MHz works well in dense environments.”
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